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ke Pales Is immersed in the business
{ water purification, having perfected
atented the design for an mno-
wafev tveatw ent system that has been
iminate the need for bottled wa-
;ﬁ be homes and businesses of Southern
d'& = EQBI‘I: W ‘*nle cﬁaf) ecmcmg th s-alt

1] _-”s water aupply.
8 pz’esiciem of the two-year-old

Pur p{)F‘low Reverse Osmo&:»s System,
b purifies water al each tap or point
ey — from the kitchen sink, to the
shower, to the dishwasher, to the wash-
ing machine — without the use of salt or
ather chemicals.
Criginally designed for residential use as
eplacement for existing salt-using water
ners, which contribute more than 200
mifion pounds of salt to the local water sup-
v each year But it also has taken the com-
srcial market by storm, particularly in the
bod and beverage Industry where the sys-
e has copious applications in restaurants,
hotels and convenience stores. And since its
2606 inception, Good Water Company has
established a national presence as well.
e are in 17 or 18 staies now, and have
alled over 1,000 systems,” said Palce,
¢ was raised in Florida and made his
nto the water industry when he was
working for his father’s waler condi-

30 i“'

our business has heen

manufaciurer of

By Danielle Birkin, Coniributing writer

about 70 percent residential and 30 per-
cent cornmercial, but if's now about 8¢
percent commercial”

The technology for the system was first
developed by Good Water CRO Tom Cars-
wright, who previously served as global
business manager for General Electric. In
2007, Good Water Company established a
commercial partnership with GE Water and
Process Technologies.

Good Water currently has nine employ-
ees, although that figure is expected o in-
crease to M by fne end of 2008, when the
company opens its new 8,500-square-foot
manufacturing facility in Minnesota. And
the business of water purification is not
only good for the environment, it seems o
be lucrative as well: From 2006 to 2007, the
company’s gross annual revenue increased
by nearly 350 percent. Gross revenue from
2007 to 2008 is expected to increase by
nearly 65 percent.

Paice — who has been in the water busi-
ness for some 30 years and previously owned
a soft-water and drinkingsystern franchise

25 well as a bottled water company — has
seen the cortamination caused by fraditicnal
salt water filtration systerss, and said the
government has taken notice as well

“There are laws they arve trying to put
into effect in Caiifornia, Michigan, Wiseon-
sin and several other states to ban water
softeners for commercial and residen-
tial use because of the load they are put-
ting on the water reclamation plants to

remove salt” Paice said, adding that the
water softener companies and salt retail-
ers are fighting the legislation, and noting
that Southern Nevada's water supply is at
risk as well. “With all the discharge going
info Lake Mead, we will have an ocean out
there if it continnes”

Az for the future of Good Water Company,
FPaice anticipates continued expansion.

“Cur goals are 1o get in: as many states as
possible, working with a lot of
chain fast-food restaurants
and convenience stores, and
we would love (o have the
systerm on every jce maker
in the country;” he said, “In-
ternational expansion is
in our plans as well,
and with Tom
background, I
think in 10
vears we
will  be
worid-
wide and
profit-
aple.  And
this may sound
hokey; but we also
want to have a
program where wa
can do something
for the countries
than can't afford
elean water”




